Doing Business with Costa Rica
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Costa Rica facts
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Indicator Value

.. Surface area 51,100 km2

Population 4.9 million
Labor force 2.3 million
Adult literacy rate 97.8%

~ Unemployment rate 7.8%

Life expectancy at birth  81.7 (fem) / 76.7 (male)

: Exports of goods $9.9 billion USD

h Exports of services $8.3 billion USD
Open to business 14 FTAs with 49 countries
Exports to 150 countries
Export products 4,302
GDP per capita PPP $16,100 USD
Inflation 2,57%
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Historical/ Political Overview

Independent since 1821.

Trading began with coffee being exported to England aproximately in
1840.

In 1948 there was a Civil War that changed the structure of the
Government: institutions were created.

In 1949 the army was abollished: resources were dedicated to social
sector.

Since then there are elections (direct, secret vote) every 4 years.

Two main political parties, recently there are several national and local
parties.

Consolidated democracy: Rule of law.

Civil rights: there is a Consumer advocacy
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ihlith only 0.03% of ~th!h"s land. we are home to 5% of the world’s
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end largest exporter in Latin America and the Caribbean of medical

 0f our 2.44l export companies. 81%Z are SMEs (PROCOMER. 2013)
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lst place at world level in business development per one thousand

residents (Global Innovation Index) (Cornell Universitya INSEAD and
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lst place as Qutsourcing Services Destination in the Americas and

L3th in the world < (Top 100 Outsourcing Destinations 2015. Tholons)

$2.065 million in communications and information technology




Costa Rica facts

1stin innovation in Latin America (WEF, 2016-2017)

2"d in Social Progress index in Latin America (2016)

1stin Latin America in educational system (WEF, 2016-2017)

3 in Latin America and 27t Worldwide in talent retention (WEF, 2016-2017)
English proficiency in Latin America, 2" in TOEFL (ETS, 2016)

Impressive 546% increase in university graduates between 1993 and 2015
(CINDE, 2016)

2"d in availability of Engineers and Scientist in Latin America (WEF, 2016-
2017)

2"d in quality of scientific research institutions in Latin America

Considered a country with a high human development worldwide (UN, 2016)
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BUSINESS CULTURE
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Business culture

Country basics:

Multicultural

Language: Spanish

Highly educated

Religion: Christians

Weather: in San José average
temperature is 25° C. Rainy season
May - December

« Exchange rate changes: 1 US$ = ¢576

 Check Central Bank site:
http://indicadoreseconomicos.bccr.fi.cr

« 1.4 vehicles. Allow time for traffic delays

10



http://indicadoreseconomicos.bccr.fi.cr/

Business culture

& Social Customs:
Highly affiliative society
Networking is vital
Business hours: 8 a.m. to 5 p.m.
Coffee breaks: 9 a.m. /3 p.m.
Lunch meetings
«Hora tica» 15 to 30 mins. Delay
Business attire — Casual Fridays
Hand shake as greeting. There might be a

ISs In the cheek if meeting was very

cordial.
Present business cards at the beginning of
the meeting. o e /
Silence in correspondence usually means
«NO». |
Being direct, “straight to the point” is not
well regarded
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Exports evolution
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FTI Attraction
Focus on High Technology
PROCOMER-CENPRO

Imports

substitution
(Local industries)

1800-1960 1980-1990 2010-2020
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Strategical sectors
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4,302 150

products Countries

89%

NON-TRADITIONAL PRODUCTS
67%

33% TRADITIONAL PRODUCTS
coffee, banana, beef and sugar
—

11%
© A R ) Q N 4 ) © 4 Q) ) Q S Q %) H » o Q S %) Q N Vv &) N »
Q) Q) D Q) ) ) ) O Oy ) %) %) Oy ) Q Q Q Q Q Q Q Q Q Q N S &S S N4 N
SN A RN S SN TN AN SN SN N M S\ S S S S ST S S S S M S S S S
14 ——Traditional ——Non traditional CUEQ‘I%A_H



AN

Ministerio de Relaciones Exteriores y Culto ;
Costa Rica i

40 COMMERCIAL OFFICES ABROAD

@ Puerto Rico

«© Trinidad £ Tobago

(©- Foreion Trade Ofices (&) Diplomatic Offices  (3) Strategic Aliances (@)= Outsoucing  {E) COMEX Offices



Measuring success

National Development Plan
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$722 mill 200 $ 50 mill
Business Habitual Prductive
Opportunities Clients Linkages
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2016 Results
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Top performers export sectors in 2016
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2016 Results: Caribbean Area
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Exports of goods
55%
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Balance of Trade
(2012-2016)

PR/ Barbados
5% I

Imports of goods
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Grand Cayman

% Jamaica
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